














4.2 Influence of gender, position and post on vocational values of tourism enterprise employees

The survey shows that; tourism enterprise employees of different gender have no significant
difference on vocational values. For both tourism-related college students and tourism enterprise
employees, their vocational values have no difference. Those with higher position pay more attention
to internal value, and pay less attention to external value.

4.3 Value dimension and scale comparison of tourism enterprise employees and
tourism-related college students

Tourism enterprise employees and tourism-related college students have no significant difference
in consistency of value scale valuing degree, life style and economic return. This result is similar to
the previous research results. It reveals that current vocational value orientation tends to
utilitarianism and realism, and the ideal color weakens. Meanwhile, this also indicates that people’s
evaluation of vocational values has certain consistency in the general social environment and
common culture background.

5. Conclusion

The major and the attitude to major will influence vocational values of tourism-related students.
Position and post will influence vocational values of tourism enterprise employees.

The sorting (descending order) of each value scale in vocational values of tourism-related students
is as follows: life style, achievement, economic return, relationship between colleagues,
independence. The sorting (descending order) of each value scale in vocational values of tourism
enterprise employees is as follows: achievement, relationship between colleagues, supervision
relationship, life style, reputation. The vocational value differences between tourism enterprise
employees and tourism-related students are mainly reflected in achievement, independence, altruism
relationship between colleagues and supervision relationship.
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