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Abstract: From spy dramas of the Republic of China era to ancient costume legends, from 
historical political events to commercial themes, now the four words "the Daylight Entertainment" 
appear on the poster of a certain TV series. Viewers seem to have taken a pre-assured shot of the 
quality of this series compared to others. The awareness that the Daylight Entertainment's dramas 
are at least not bad is gradually imprinted in the minds of many TV series viewers. With a series of 
critically acclaimed and commercially successful works such as "Battle of Changsha", "All Quiet in 
Peking", "The Disguiser", "List of Langya", "Like a Flowing River", and "Minning Town" 
presented to the audience, the Daylight Entertainment has established its reputation as a 
"conscientious drama" in the industry, especially when China's TV drama industry is facing a 
situation where scripts are of low quality, TV drama production is in isolation, and subject matter 
choices fail to resonate with the audience. In the face of the predicament of empty values in 
communication, the Daylight Entertainment has focused its brand building efforts on the TV series 
themselves, making them down-to-earth, insisting on giving equal weight to creative quality and 
humanistic spirit, and building brand symbols through the blending of "techniques" and the 
interpretation of "principles". 

1. Introduction 
At a time when globalization and digitalization are intertwined, the film and television industry 

is experiencing unprecedented changes and competition. As the global film and television market 
continues to expand (global box office will recover to 80% of the pre-epidemic level in 2023, and 
the growth rate of the Chinese market will exceed 80%), the industry structure presents the 
characteristics of "head concentration" and "long tail fragmentation". On the one hand, the influx of 
capital has driven the industry's production capacity to surge. In 2024, China's film output remained 
stable, and the number of screens exceeded 100,000; on the other hand, the audience's aesthetic 
upgrade and platform diversion have intensified market competition. The traditional "big IP+traffic 
star" model has suffered a shock in the industry's cold winter. In 2019, more than 2,996 film and 
television companies were closed, and the average life span of the company was less than 2.6 years. 
In this context, brand has become the core competitiveness of film and television companies to 
break through. 

Akio Morita, the founder of Sony Corporation, pertinently explained the necessity of creating a 
company brand. He said: "I have always believed that the name of a company is the life of an 
enterprise. It shoulders heavy responsibilities and guarantees the quality of its products." As a 
comprehensive film and television organization that plans, produces and distributes movies and TV 
series, the Daylight Entertainment has always been a conscientious drama as the life tone that 
Hongliang Hou and his entire team have set for the four words "the Daylight Entertainment". "I 
think the core things are the same. This core is everyone's demand for good content. Do it with a 
rigorous attitude. If you look back and regret what you have shot, why do it?" [1]. In the current film 
and television market environment, it is not easy to maintain a pious awe for artistic creation. The 
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fact that Hongliang Hou is praised by the industry and is labeled as "the conscience of the industry" 
is also an affirmation of his original intention. 

2. The “Conscientious Drama” Brand: The Rise and Expansion of the Daylight 
Entertainment 
2.1. Establishing the brand identity: From the work to the brand, there is a lot of effort in 
between 

A brand can bring a premium to its owner by generating intangible assets with added value. Its 
carrier is the name, term, symbol, mark or design and its combination used to distinguish the 
products or services from those of other competitors. The source of added value comes from the 
impression of its carrier formed in the minds of consumers[2]. As a cultural product, the brand 
building of TV series needs to be tested by the market and recognized by consumers, and the value 
is reflected through market competition to establish the brand cultural identity. In this process, in 
addition to the role of consumers through the market, the value of the product itself as an internal 
factor is a prerequisite. 

The Daylight Entertainment team adheres to the production concept of "no repetition" and 
focuses on the in-depth exploration of realistic themes. In order to improve its own market 
competitiveness, it has formulated a series of long-term and fundamental development plans and 
action plans centered on products, which are the marketing methods formulated by the company for 
brand building[3].For Daylight Entertainment, TV series are the core products that it needs to 
develop in order to gain a foothold in the market. From the selection of scripts, TV series shooting 
techniques, to post-production, the Daylight Entertainment elements are reflected in the entire 
process. With the help of word-of-mouth marketing of each TV series, the Daylight Entertainment 
achieves brand marketing, thus creating a unique brand identity for the Daylight Entertainment. As 
mentioned by Hongliang Hou, the butler of the Daylight Entertainment, the market has diverse 
tastes, and it is actually difficult to find a certain rule that adapts to the TV series market[4]. 
Especially nowadays, the audience's cultural awareness and level are constantly improving, and the 
requirements for cultural products such as TV series are becoming more stringent and even picky. 
Monotonous stories, awkward lines, and rough production can only become the target of audience 
complaints. What the Daylight Entertainment can do is to have a professional team, with awe, 
respect the cultural value of TV series products, and stand up to the test of the market and the 
audience. From production to market launch, the process in between is the greatest effort and 
control that the Daylight Entertainment can do. 

2.2. Rise through content: Word-of-mouth marketing for dramas series branding 
The Daylight Entertainment does not maximize entertainment and profits, but takes "control of 

details" and "sense of reality" as its core competitiveness. It insists on being concise and focused, 
and strives to create phenomenal TV series with market influence, further consolidating the 
audience's psychological identification that "the Daylight Entertainment's products must be 
high-quality." 

Today's TV drama industry has a low threshold and quick money. The impetuous mentality has 
made many TV drama producers aim at the current hit dramas and kitsch entertainment pursuits, 
which has led to a bunch of homogeneous and crude bad dramas, which are not conducive to the 
development of the industry ecology. Hongliang Hou said that if every drama is made into a 
boutique, it can only make slow money, but through the accumulation of dramas, the team, 
company, and drama will form their own brand, and the value behind it will definitely be reflected, 
which is also the trend of the future[5].For example, "The Battle of Changsha" (2014) is set against 
the backdrop of the Anti-Japanese War. Through the accurate restoration of Hunan's regional 
culture (such as dialects, costumes, and architecture) and the delicate portrayal of characters' 
emotions (such as the growth of Xiangxiang Hu, played by Zi Yang, from a savage girl to a 
tenacious mother), it breaks the stereotyped narrative of traditional anti-Japanese war dramas. The 
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drama has a Douban score of 9.1 points and was listed by the State Administration of Radio, Film, 
and Television as a reference drama to commemorate the 75th anniversary of the victory of the 
Anti-Japanese War. It has been rebroadcast many times on CCTV-8 and has become a benchmark 
for the reputation of domestic war dramas. This pursuit of historical authenticity and the deep 
exploration of human nature have initially formed the brand label of "quality first" for the Daylight 
Entertainment. 

In the two-way relationship between the Daylight Entertainment and its audience, products serve 
as a link and bridge between the two. the Daylight Entertainment values the market reputation 
generated by TV dramas. Compared with other marketing methods such as advertising, public 
relations, and merchant recommendations, the continuous feedback interaction of word-of-mouth 
marketing can establish a long-term and stable relationship[6].The Daylight Entertainment conforms 
to the market-oriented producer responsibility system for TV drama projects, uses core soul figures 
to drive the operation of TV drama projects and ensure the quality of the drama works. 

2.3. Integrate channels: expand brand influence 
Following the trend of self-media development, the scripts will be better with the technical flow, 

and the content quality will only be better. Many people think that online dramas like "He's Coming, 
Please Close Your Eyes" (2015), "Ghost Blowing Light: The Ancient City of Jingjue" (2016), and 
"If a Snail Has Love" (2016) are too commercial and seem to deviate from the image that the 
Daylight Entertainment has established in the past. However, Hongliang Hou believes that 
combining business with suspense and emotion is an attempt to follow the trend of online and TV 
linkage for the Daylight Entertainment, and the subject matter and broadcast mode are their 
interests, because freshness and untried are what they have always pursued[1].Film and television 
develop together with technology. Following the trend does not mean blindly following the trend. 
Noon has its own firm pursuit of good content, paying attention to, accepting and trying new 
technologies and technologies. Hongliang Hou said that the drama "He's Coming, Please Close 
Your Eyes" did not make any profit, but the company still wanted to do it, hoping to use this drama 
to learn more about the rules of the Internet and self-made dramas. By cooperating with websites, 
comparing traditional media with online media can help us recognize the differences between the 
two in all aspects, thereby adding new considerations to the production of dramas. The trial of 
online dramas is an attempt by the Daylight Entertainment to meet the needs of young online groups 
for good content. If it is not well shot, it will accept the complaints of netizens and reflect on itself; 
if it is well shot, it will be able to convey good content and good emotional guidance to young 
online audiences through this new technology channel[1]. 

2.4. Focus on the audience: Enhance brand Loyalty 
Judging from the ratings of the two dramas recently launched by the Daylight Entertainment, the 

ratings of the first two episodes of "A Flowing River" were as follows: CSM 52-city ratings 
(Beijing 0.971 share 3.485% CCTV and satellite TV first), (Dragon Boat 0.527 share 1.893% 
satellite TV sixth, including CCTV seventh); CSM national network ratings (Beijing 0.47 share 
1.73% satellite TV third, including CCTV fourth), (Dragon Boat 0.29 share 1.05% satellite TV 
eighth, including CCTV ninth); Nielsen Network National Network (Beijing 1.73 share 3.0% 
satellite TV second, including CCTV third), (Dragon Boat 1.30 share 2.3% satellite TV third, 
including CCTV fourth); Cool Cloud Live attention (Beijing 0.6774 market share 3.9228% satellite 
TV first, including CCTV second), (Dragon Boat 0.5046 market share 2.9234% satellite TV second, 
including CCTV third); video website network playback volume 9.78 million times (seventh). The 
drama was broadcast for 25 days, of which Beijing Satellite TV CSM52 cities (CCTV and Satellite 
TV) ranked first for 25 days, national network satellite TV ranked first for 17 days, Kuyun attention 
ranked first for satellite TV for 22 days, and Nielsen Netcom ranked first for 19 days. The ratings of 
the first 1 and 2 episodes of "Do You Know It Should Be Green, Fat, Red and Thin" were CSM52 
city ratings (0.608 share 2.389% satellite TV seventh, including CCTV ninth); CSM national 
network ratings (0.59 share 2.47% satellite TV second, including CCTV third); Nielsen Netcom 
national network (1.94 share 3.4% satellite TV third, including CCTV fourth); Kuyun live attention 
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(0.7323 market share 4.5469% satellite TV third, including CCTV fifth); video website network 
playback volume 62.61 million times (second). The drama is still on the air and the ratings continue 
to rise[7]. Hot words discussed by Weibo users about the two dramas have been on the Weibo hot 
search list. Positive comments such as "telling stories down to earth", "feeling that one's IQ is 
respected", "Hui-style stubbornness", "beautiful picture quality", "nice costumes", and "tasteful 
lines" all prove that Noon has fought another good battle. 

There is a shortage of quality dramas in the TV drama industry, which is a reasonable 
phenomenon of market demand, but artistic quality dramas have a larger market space. What the 
Daylight Entertainment does is to find a connection point that can be accepted by the market and 
can guarantee its pursuit of drama quality. This signboard is built into a brand symbol, and an 
invisible word-of-mouth marketing network is built on the public's psychological cognition, so that 
the audience will have a sense of identity and trust in its dramas when choosing, thus forming a 
virtuous circle of using the success of each drama to shape the brand, and the brand drives the 
audience's affirmation of the drama. 

3. Quality first: professional brand positioning 
Brand building cannot rely on name or logo alone. The most important thing is whether the 

quality of the product itself and the value it conveys can withstand the test of the market and the 
recognition of the audience. Qingrui Zeng once proposed four standards for the aesthetic quality of 
TV series based on the selection and development of themes, character creation, picture narrative 
strategy and aesthetic value: whether the subject matter and the meaning of the subject matter 
reflect the essence of social life as much as possible, whether the characters reflect the beauty of 
human nature in the history and reality of our nation, whether the narrative strategy creates the 
aesthetic needs of the times, and whether the aesthetic needs of the TV series can reflect the 
advanced culture of the times and benefit social progress and the healthy growth of mankind[8]. 

3.1. Script selection 
The current domestic drama market, especially those involving certain professional fields, such 

as shopping, medicine, suspense, fashion, etc., will eventually return to the infatuated love between 
the male and female protagonists' separation and reunion under the guise of exploring new fields in 
order to cater to the needs of the audience. The audience is not stupid, and they will always get 
aesthetic fatigue after watching too many routines. Moreover, the stories expressed by the empty 
scripts are not only divorced from reality, but also have no expression of values, and will eventually 
fall into the quagmire of bad dramas. 

3.1.1. Content theme 
One drama for each theme. The Daylight Entertainment has always pursued freshness in the 

selection of script content. In the words of Hongliang Hou, "When making the first part of a genre, 
you have already taken out everything, how can you immediately shoot the second 
part?"[1]Therefore, in the selection of the finalized themes, the Daylight Entertainment will consider 
more, because in order to make a theme more sophisticated, the complete layout of the content, the 
profound structure of the connotation, and the smooth transmission of culture are all considered. 
But this does not mean that a drama must cover all aspects, but around the theme of the script, the 
content that can express the emotional value of the theme will be included in the scope of narrative 
expression. For example, the spy drama "The Disguiser" (2015), with its strong plot and 
high-density rhythm, depicts the desperate struggle between the Kuomintang, the Communist Party 
and Japan on the secret front in Shanghai during the War of Resistance Against Japanese 
Aggression; "Like a Flowing River" (2018) has both serious historical care and warm realistic care, 
with a unique perspective and keen observation on the reform process, and profound reflection and 
burning insights on the changes in history; "All Quiet in Peking" (2014) mixes spy warfare, history 
and suspense, with delicate and meticulous literary drama and magnificent martial arts drama, 
showing the ability to control the overall situation of grand propositions and major realistic themes; 
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"Nirvana in Fire" (2015), as a "fictional history" novel, collides traditional chivalrous culture with 
legendary costumes to create sparks; in "Romance of Our Parents" (2014), the new China has just 
been established, and the hero and heroine's love experience spanning fifty years has no prominent 
contradictions and conflicts and ups and downs of the plot setting, but just a plain performance of 
life, reflecting the warm love of that era. Regardless of the subject matter, the Daylight 
Entertainment always takes the script story as a prerequisite consideration, trying to convey the 
ideology that the Daylight Entertainment wants to express through different stories. 

Hongliang Hou admitted that "Ode to Joy" was his first drama about women, and he was 
somewhat helpless. After being used to shooting dramas about men, he turned his attention to urban 
working women, especially since this is a group drama with five parallel lines. There has been no 
successful case of this kind of drama on the market for a long time. Five girls with different 
personalities: Andy, a high-IQ "returnee" gold-collar worker,Shengmei Fan, a senior HR, Xiaoxiao 
Qu, a rich girl who returned from studying abroad, Yingying Qiu, a secretary, and Ju’er Guan, a 
new intern, live on the 22nd floor of the mid-range community "Ode to Joy". They get to know each 
other and accompany each other because of their neighbor relationship, and a series of stories 
happen in the process. The expression of the minds of five women of different ages represents the 
living conditions of different people, from the workplace to marriage and love, and radiates to the 
current state of Chinese society. It does not deviate from reality and arouses the audience's empathy. 
The values of women's independence, autonomy, and strength are the texture they pursue for this 
drama. Apparently, the results after the show was broadcast did not disappoint their efforts. In 2016, 
the online broadcast volume of "Ode to Joy" exceeded 10 billion, and it remained at the top of the 
hot topic list. 

The story of "Two Families in Wenzhou/Legend of Entrepreneurship" (2015) is centered on two 
Wenzhou businessmen, Sanshou Hou and Ruicheng Huang. The background is set after my country 
joined the WTO. The traditional manufacturing industry faced many challenges such as competition 
from large international enterprises, overseas market barriers, and the world financial crisis. The 
two companies changed their development concepts in time and entered the world market, thus 
realizing the upgrading and transformation of traditional manufacturing industry to high-tech 
enterprises. Under the new opportunities and challenges of the Internet economy sweeping the 
world, they saw the opportunity, combined the real economy with the Internet, upgraded the sales 
channels of the real economy, and insisted on the idea of honesty and innovative development as a 
guide throughout the process of enterprise transformation, and finally won the control of the market 
and the development of the individual economy. There are many scripts on business themes in 
China, but "Two Families in Wenzhou/Legend of Entrepreneurship" is not an idealized business 
battle written by many closed-door screenwriters. It combines the background of the times and 
integrates the elements of the times: joining the WTO, financial crisis, Internet economy, traditional 
labor-intensive industries, scientific and technological research and development, etc. into the story, 
making the story more in line with the characteristics of the times, and suddenly shortening the 
distance between the audience and that era, and truly feeling the characteristics of the background 
of the times. 

"Like a Flowing River" (2018) is a work that not only records the times but also illuminates 
people's hearts. This work is very literary and has won the "Five One Project" award. It is known as 
"a wonderful book describing China's reform and opening up". The play adopts a chronological 
narrative structure, combining historical documents with real character prototypes (such as the 
Xiaogang Village Reform), telling the different experiences of Yunhui Song, a backbone of 
state-owned enterprises, Dongbao Lei, a township entrepreneur, and Xun Yang, an individual 
business owner, and depicting the struggle of representatives in different fields under the 
background of reform and opening up. The fate of ordinary people shows the background of the 
country's great era. "The subject matter is grand, but it is not 'false and empty'!", "I was born in the 
1990s, and it seems that I have seen the youth of my parents' generation.", a picture of the times 
slowly unfolds in front of the audience. 

"Minning Town" (2021) focuses on poverty alleviation. Through the true story of the 
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Fujian-Ningxia cooperation, it transforms the poverty alleviation process of rural areas in Northwest 
China into a tangible group of characters (such as Defu Ma's persistence and Shuihua Li's tenacity). 
"The Beginning" (2022), as the first domestic unlimited flow drama, takes the bus explosion cycle 
incident as the core, integrates suspense, social issues and human nature exploration. The remake 
rights were purchased by a Korean TV station, becoming the first domestic unlimited flow drama to 
be remade by overseas mainstream media. The drama has attracted the attention of international 
audiences to Chinese social issues (such as workplace pressure and family relationships). The New 
York Times commented that it "shows the complexity of Chinese society with innovative 
narratives." 

3.1.2. Character pedigree: Each character is three-dimensional 
The Daylight Entertainment team avoided having many characters in the drama have one level 

when creating the characters. Yunhui Song, Dongbao Lei and Xun Yang in "Like a Flowing River" 
do not have perfect character settings and the halo of the protagonist. They face setbacks and 
difficulties in their careers, and emotional desires that cannot be achieved and passing by. The 
simple characters make the audience feel as if they are listening to a friend telling a story, without a 
sense of distance; the sorrow of war that "The Battle of Changsha" wants to express is also unfolded 
through the story of a pair of twins' family. There is a naive sister, a rebellious brother who is 
ambitious, a local snake brother-in-law who lives wantonly and happily, a mediocre, diligent and 
gentle sister, a cowardly and old-fashioned intellectual father, and a grandmother who is 
painstakingly calculating the daily necessities of life. They are all flawed characters and can do very 
little in the face of war; in "The Story of Minglan", the cynical but clear-headed Gu Tingye, a young 
master of the imperial court, who is noble but cannot make the decision, and the thoughtful and 
sophisticated illegitimate Minglan. What makes these dramas stand out is that every character 
presented is multi-dimensional and three-dimensional; as the story unfolds, new aspects of their 
personalities continue to emerge, preventing the narrative from becoming monotonous and tedious. 
You can always discover new character traits in the continuous advancement of the story, so that it 
will not be monotonous and boring. 

The Daylight Entertainment is good at expressing the progress of society from the perspective of 
ordinary people, constructing a mainstream value system of the trinity between the country, family 
and individual, exploring the spiritual value contained in the individual, and conveying the 
subjective consciousness of the entire nation. 

3.2. Main creation team 
3.2.1. The paranoia of the creative team 

For The Daylight Entertainment, the team is the first priority. All story performances require the 
participation of the main characters. The presentation of TV series, including the front-stage and 
back-stage staff, requires a team with common values and beliefs to work together to create 
excellent works. Hongliang Hou once said in an interview that the reason why The Daylight 
Entertainment can launch a series of dramas with good reputation and ratings is not the credit of a 
certain person, but the creative team they have with good tacit understanding. From meeting and 
working with director Sheng Kong in 1993 to the joining of director Xue Li in 1997, The Daylight 
Entertainment has refined a set of their own "secret recipe". This group of people who come 
together have a common "paranoia", common aesthetics, and common cognition.[4]As a steward, 
Hongliang Hou respects and protects the enthusiasm of creators, and understands and tolerates the 
individual pursuits of directors. When filming "Life and Death Line", Hongliang Hou had a quarrel 
with director Sheng Kong over the lighting effect until the end, but he finally chose to compromise 
because he knew that a good team is not a one-time deal, and the cohesion of the entire team grows 
through repeated running-in. At the same time, the Daylight Entertainment is willing to spend a 
considerable amount of time and grow with the creators they trust. 
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3.2.2. The professional creative team has a strict pursuit of the quality of the work 
Director Sheng Kong can be said to be the spiritual core of the entire team. Many of the values 

and meticulous styles in the dramas produced by The Daylight Entertainment are influenced by 
him[4]. Sheng Kong is a photographer by profession, and his requirements for the control of the 
images he presents can be described as demanding. He strives to bring visual enjoyment to the 
audience by carefully crafting each frame. 

The team is also good at exploring the uniqueness of the script. For example, the scripts are all 
about revolutionary wars. "The Battle of Changsha" is about an ordinary family in Changsha. The 
opening story is about the daughter of a boy and a girl in this ordinary family looking for a blind 
date. It tells the story of the war era, national hatred and separation, and even the most spoiled 
children are forced to grow up and endure the pain of war. "All Quiet in Peking" is about the 
economic front struggle against the background of the War of Liberation, which involves a thrilling 
contest between various forces on both sides of the Kuomintang and the Communist Party. In the 
selection of love-themed scripts, the Daylight Entertainment abandoned the brainless “Mary Sue 
dramas on the market, and showed the unique way of expressing love of the fathers through the 
details of life in "Romance of Our Parents", which not only resonated with the older generation, but 
also gave young audiences a new way of thinking about their views on love. 

3.2.3. Producers who understand creation teams’ demand，spending money in appropriate 
places 

Producers are in a pivotal position in the TV and film industry, and have an overall control over 
the temperament of a drama. There is no shortage of producers in the industry who only discuss 
commerciality. As a commercial cultural product, TV dramas do not exclude the pursuit of interests, 
but they also need to take into account culturality. How to better combine business and creation is a 
test for producers, or one of the factors that determine whether they can become gold medal 
producers and be recognized by the market and the audience. Hongliang Hou once said in an 
interview that he has known Director Kong and Director Li since he entered the industry, and they 
have a tacit understanding for many years. As soon as they open their mouths, they know what the 
other party wants to say and what they want. Many producers are emphasizing the importance of 
commerciality to Hongliang Hou, but he hopes to convey truth, goodness and beauty through his 
works. This is the consensus of their team. To achieve this concept, producers need to have 
professional requirements in all aspects, so that the audience will feel that it is a comfortable drama 
after watching it at a glance. If they consider the cost-effectiveness too much, what their team wants 
to pursue will be greatly discounted. 

Hongliang Hou, who was born as a director, understands the creative concept of film and 
television works. "I think it is very important to understand creation. If you don't understand 
creation, you can't communicate with various departments. What kind of image style should my 
film be shot in? What kind of scene should we make more appropriate? Everyone thinks that the 
producer is in charge of money, but in fact it is really not the case. The producer needs to spend 
money in a more appropriate place. Sometimes I would rather overspend and spend the money. 
Sometimes it's just a little money for the presentation effect of the film. Why should I save it?" "In 
my budget, actors account for 50%, which is high. TV series and movies are comprehensive arts. 
Actors are very important, but supporting actors is also very important. What support do actors rely 
on? It is precisely the joint support of other departments. The script is the foundation of a play. All 
departments hope that the actors will present more exciting performances. How to spend money is 
what the producer should do, not how to save money."[1]The dual-drive mechanism of 
"director+producer" has become the core competitiveness of the Daylight Entertainment's 
subsequent development. 

3.3. TV series: Artistic Merchandise 
3.3.1. Shooting techniques: presenting the texture of the movie 

TV dramas are also a kind of visual art and audio-visual means. Using visual means to tell 
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stories and expressing things that cannot be expressed in words through the artistic charm of light 
and shadow is also a label of noon dramas. "The temperament of light is a very abstract and 
perceptual content. Its characteristics are not about how to arrange a certain main light source, but 
about considering the delicate feeling and grasp of the whole. All details, such as the size of the 
light spot on the background, the transition of the facial tone of a certain character, etc., will affect 
the temperament of the light environment." [9]In "All Quiet in Peking", where the subject is backlit, 
the picture has high-contrast edges, and is overexposed, the film boldly uses the phenomenon of 
light penetration to strongly control the dark parts and highlight the bright parts, thereby achieving 
the effect of overexposure, increasing the overall formal beauty of the picture and its classical 
nostalgic temperament. 

The movie-level composition and pictures of "Nirvana in Fire" aroused widespread heated 
discussion among the audience after the show was broadcast. "Every frame of the screenshot can 
become a perfect poster" became the consensus of many netizens at the time. For example, the 
symmetrical composition used particularly frequently in the show, the "V"-shaped symmetry makes 
the main characters of the picture stand out naturally, the rule of thirds symmetry deepens the sense 
of depth of the picture, the "<" and ">" shaped symmetry shows the beauty of staggered 
arrangement according to the distance of the objects, diagonal composition, etc. In general reverse 
shots, efforts are also made to divide the picture composition in different ways, especially in some 
panoramic shots, the golden ratio grid, placing the subject to be expressed at the intersection 
position that can cause visual conscious focus, so that the audience can consciously grasp the key 
points. 

In "If a Snail Has Love", the triangular composition technique is used more frequently. "Mona 
Lisa's Smile" and "Liberty Leading the People" are two oil paintings that use the triangular 
composition method maturely and are well-known. Looking at the paintings, you can feel the stable, 
balanced but flexible visual characteristics of the triangular composition, which makes the subject 
prominent and the layers clear. "If a Snail Has Love" is a crime suspense and reasoning drama. 
When expressing the turmoil, sense of crisis, tension, movement and change between the characters 
in the play, triangular composition is often used. There is an empty shot that is the most impressive. 
A person buries a blade in the dark forest. The moonlight shines into the dark forest, enclosing a 
deep triangular bright area. The swaying shadows of the trees form a sharp contrast with the 
surrounding darkness, which enhances the tension of the picture, creates an inexplicable sense of 
fear, and builds a blank imagination space for the audience, using strong visual attraction to 
highlight the theme of the play. 

"Like a Flowing River" uses the most advanced international film shooting technology, with an 
ultra-wide film screen with an aspect ratio of 2.66:1. This is the first time in the history of Chinese 
TV dramas, creating a visual "movie sense" that corresponds to the narrative and expression of the 
story. In some group portraits, the camera is pulled away, and the precise details of the costumes 
and props can be presented in the picture. This ultra-wide frame creates a long-axis expression 
effect of a scroll of the style of the times, giving the audience a visual experience that goes beyond 
the past. "Like a Flowing River" is not the first time that wide-ratio frames have been applied to TV 
dramas. The Daylight Entertainment used a 2.35:1 aspect ratio in "If a Snail Has Love" and a 2.25:1 
aspect ratio in "All Quiet in Peking". The movie-level pictures presented by the wide screen give 
the audience the experience of being in a theater. 

3.3.2. Expression method: authentic expression 
In terms of narrative structure, there are both grand and grand global presentations like "All 

Quiet in Peking" and the use of small-angle cuts to peek into the entire social landscape like "The 
Battle of Changsha". There is the linear narrative in "Romance of Our Parents", which shows the 
growth process of characters or the development of events in chronological order, the flashback 
story in "Nirvana in Fire", and the plot boosted by flashbacks in "If a Snail Has Love". 

The content is realistic and multi-layered, and the story content can be traced. Watching the 
drama of the Daylight Entertainment, we can see that its creation follows the aesthetic pursuit of 
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realistic literature and art, and has the authenticity of historical depth and breadth. Even artistic 
creation cannot be fabricated out of thin air, and respect for historical truth and reality cannot be 
abandoned. The root of authenticity is the inheritance of Marxist historical materialism, and it is an 
expression that can reflect the essential characteristics of real life[10]. Realism does not exclude 
fiction. In terms of textual characteristics, realistic scripts are all a kind of fictional art presented on 
television. Just like "Nirvana in Fire", although it is a fictional novel, the fictional storyline leads to 
a series of interlocking plots including land annexation, corruption, and political tactics, which are 
natural but full of ups and downs. "All Quiet in Peking" won many awards such as the Feitian 
Award, the Golden Eagle Award, the Magnolia Award, and the Golden Tripod Award. It has earned 
the recognition of the market and the audience in terms of both ratings and word of mouth. The 
authenticity of the script story is also a major factor. 

The scenes are well-chosen. For scripts with clear historical backgrounds, the selection of 
costumes and props is based on historical records, but fictional stories like "Nirvana in Fire" have 
no historical coordinates. How to present the ancients' appearance, standing and sitting postures, the 
arrangement of ritual vessels, the greetings and salutes of characters, the positioning of art props, 
etc., so as to be consistent with the audience's cognition of history and provide imagination space 
for fictional novels. The Daylight Entertainment is never vague on these small details. The home on 
the island in "Romance of Our Parents" was built brick by brick by the crew; Yunhui Song's white 
shirt in "Like a Flowing River" is yellowed, his red vest is a little faded, and his blue pants are 
bulging at the knees; "The Story Of MingLan" restores the historical background effect to the 
maximum extent, giving the actors the most realistic environment, and the lighting on the scene is 
almost natural light, especially for shooting indoor and night scenes, with candles as the light source; 
the train station, runway and other scenes in "All Quiet in Peking" are a combination of real scene 
construction and post-production special effects, with historical facts as the reference and strict 
setting to avoid disharmony between characters, stories and pictures. Whether it is the 
psychological adaptability of film and television tones and historical reality, or the emotional 
rendering expression of sound effects and details, the background of the times is restored to the 
maximum extent, presenting a comfortable picture effect to the audience. 

3.4. Brand value: cultural awareness 
In addition to meeting market demand and achieving economic benefits, high-quality literary and 

artistic works must be able to touch the audience. The excellent traditional culture they convey can 
stimulate the audience's subconscious sense of cultural identity and acceptance. The deep 
humanistic perspective in the works can resonate with the audience. 

As a cultural product, the core of TV series is content. "If we do purely commercial things, the 
work will lose its fun. We need to see spiritual things."[1]Works without soul, even if they are not 
promoting backward and decadent culture, will appear pale and weak because they wander outside 
the human spirit, either anemic or calcium deficient. Excellent literary and artistic works need the 
guidance of excellent culture to support the roots of life, demonstrate national spirit, show historical 
changes, and reflect the culture of the times. This is also the social responsibility awareness that 
film and television practitioners should have. 

3.4.1. The Dominance and Peace of Confucianism 
The various aspects of human nature, good and evil, beauty and ugliness, greed, anger, ignorance 

and doubt are all reflected in the small things of daily life. We do not over-pursue the bizarre and 
dazzling stories, or the extraordinary daily life of characters and events. Most of them are based on 
the daily life of the era in which the script is set as the background and material. Even in TV dramas 
with historical themes, some use family stories to construct the narrative of big people and big 
events. History is the background rather than the main body of the story. The Daylight 
Entertainment is particularly good at focusing on the stories of small citizens, small people and 
ordinary people. Through the details of life, seemingly incoherent but hidden trivial fragments as 
clues, it runs through the story and constructs the integrity of the story. "The Story Of MingLan" 
focuses on several families in a feudal society with strict hierarchy. The play describes in great 
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detail what people in the family would do in the context of the time, and perfectly integrates family 
history and social history. 

3.4.2. The traditional etiquette system of respecting etiquette and valuing morality 
Although "Nirvana in Fire" is an IP adaptation, it incorporates the spirit of respecting etiquette 

and righteousness in traditional Chinese culture. The interweaving of stories about family and 
country not only reflects the structural characteristics of traditional Chinese society, but also 
demonstrates the ethical and moral norms of "benevolence, righteousness, courtesy, wisdom and 
trustworthiness" in traditional Chinese society. These etiquette cultures rooted in traditional Chinese 
society have influenced the development of Chinese history. The cultural connotations of deep 
etiquette and righteousness are written from a humanistic perspective. It is this profound memory 
that has influenced the creative mode of Chinese film and television art. 

3.4.3. Brand value extension and social responsibility 
In the mature stage, The Daylight Entertainment pays more attention to the social value of the 

brand. "Bright Future" (2023) takes grassroots governance as its theme, and through the daily work 
of cadres such as Xiaoge Mei, it shows the real difficulties in rural revitalization and resonates with 
grassroots cadres; "Difficult Manufacturing" (2024) focuses on the transformation of the 
manufacturing industry, and conveys the concept of "industry to revitalize the country" through the 
entrepreneurial journey of entrepreneurs. These works have not only been recognized in art (such as 
"Minning Town" won the first prize of the Feitian Award for Outstanding TV Series), but also 
conveyed social positive energy through content, strengthening the image of the Daylight 
Entertainment as a "responsible content producer". 

4. Conclusion 
"My way is consistent." Hongliang Hou never underestimates the audience's aesthetic taste. He 

leads the Daylight Entertainment to devote himself to a profound expression - the quality of the 
drama. Good works can bring good market brand effects, which in turn escort the brand works into 
the market[11].As an industry benchmark, the Daylight Entertainment's successful experience in 
brand culture construction has profound implications for the development of the film and television 
industry. The company takes "quality first" as its core concept. From the historical details of 
"Nirvana in Fire" to the innovative interpretation of poverty alleviation themes in "Minning Town", 
it has always adhered to the production policy of "no duplication", forming the brand recognition of 
"the Daylight Entertainment's products must be high-quality". In terms of content creation, its 
themes cover multiple fields such as spy wars, eras, and reality. Through works such as 
"Beginning", it explores the integration model of "hard-core narrative + light rhythm", which not 
only meets the mainstream value orientation, but also fits the aesthetic needs of Generation Z. This 
"content is king" strategy has enabled it to maintain market popularity in 2025. The new work 
"Spying" has become popular before it was broadcast, confirming the supporting role of brand 
culture in market competitiveness. 

The quality of the work is the core competitiveness of TV drama products. The brand culture 
construction of the Daylight Entertainment is not only the product of fierce competition in the 
industry, but also a model for solving the dilemma of "content homogeneity". Hongliang Hou said 
that in this market environment, the Daylight Entertainment’ team is not an idealist who pursues 
purity, but a group of film and television workers who are serious and down-to-earth in filming. 
They hope to convey their persistence to the audience through works that polish details one by one. 
Through the trinity strategy of "quality control-value transmission-audience interaction", the 
production concept, social responsibility and user experience are deeply integrated to form a 
differentiated brand recognition system. This model of "humanistic culture + value innovation + 
ecological synergy" not only verifies the core logic of "culture casts soul, industry solidifies spirit" 
in brand culture theory, but also fills the gap in the research of brand culture of realistic themes. 

Under the dual pressure of capital retreat and the rise of user sovereignty, film and television 
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companies can only build a brand with lasting vitality through in-depth exploration of cultural 
connotations, accurate transmission of values and continuous management of audience relationships. 
This practice not only provides the industry with a replicable success paradigm, but also expands 
the boundaries of brand culture research at the theoretical level, providing a new dimension of 
thinking for the high-quality development of the film and television industry. 
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