






fragmented time, and the scale of users has increased dramatically. 

5. Conclusion 
Short video in the self-media era has its own development characteristics. It is the product of the 

times and has a broad space in the future. Therefore, the short video will face a more standardized 
marketing market. Trying to improve the connotation of short video and combining interesting 
entertainment with aesthetic together will be the development direction of short video in the future. 
At the same time, when using self-media for publicity and promotion, businesses should pay 
attention to online and offline integrated marketing, so as to meet the needs of consumers more 
comprehensively. They also should pay attention to the personal charm of online web celebrity, so 
as to improve the popularity of products, and then promote the further development of self-media 
economy. 
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