








In the new media era, TV news programs are indeed facing difficulties. How to train high-quality 
talents with both radio and television editing and directing skills and strong new media practice 
ability is a topic that colleges and universities must pay attention to and focus on at present. The 
influence of new media communication on the development of audience participatory culture is 
enormous. Technological innovation and brand-new ideas give the audience more opportunities, so 
that the audience can have a platform and way to show their current situation as long as they dare to 
think and participate. Radio and television directors should accurately judge the development 
situation, combine the characteristics of the new media era, innovate ideas, actively break through, 
improve the content and form of programs, understand the needs of the audience, launch new 
programs that the audience likes, and make timely improvements, so as to promote the long-term 
development of the radio and television industry while ensuring the healthy development of radio 
and television units. 
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