






 

environmental protection, enhance the overall environmental awareness of the society, and invisibly 
strengthen the environmental awareness of consumers. Buying new energy vehicles is not only an 
environmentally friendly behavior, but also A responsibility of society. 

5. Conclusion 
In summary, China's current new energy vehicle industry is still in the initial stage of 

development, and there is still a long way to go in terms of market and technology development. In 
terms of technology, the industry must complete the unification and start from the key components 
of new energy vehicles, thus fundamentally guaranteeing the innovation and reliability of its 
technology. The most important aspect of market cultivation is to focus on consumers and enhance 
their trust in the car and the market, so as to fundamentally grasp the users. 
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