











also possible to organize debates on ideological and political issues in the field of marketing, and
give appropriate rewards to the participating students, so as to stimulate their enthusiasm to
participate in similar practical activities in the future. It is precise because of the establishment of
incentive mechanism, it can also encourage and mobilize other students who do not participate in
the activities, and it is an effective measure to improve students' participation in the ideological and
political curriculum. Through practical participation, students can not only stimulate their
motivation to study marketing and ideological and political courses, but also have a positive
significance for the improvement of the effectiveness of this reform.

5.5. Improve the Assessment Process

Process assessment and final examination paper assessment are adopted, with each score
accounting for 50%. About process assessment, should change the content of homework, let
students discuss the important influence of the strategy of beauty China, "the Belt and Road
Initiative” on enterprises, so that students can correctly treat and understand state affairs and set up
a strategic view that enterprises should cooperate with national strategic development and seize
opportunities. In the closed-book exam, the short answer questions and the exposition questions
were reformed to allow students to analyze marketing problems based on some case materials and
ideological and political knowledge. This can change the past simple assessment of students'
mastery of knowledge, innovate the assessment method of value leading objectives, and provide a
reference for other professional courses to carry out relevant reforms[1].

6. Conclusion

This reform is a new teaching concept putting forward in recent years, which is an important
measure and path to promote students' professional knowledge and ideological and political level.
Having both ability and political integrity is the needs of every employer, as well as the
development of the country and society. As a practical tool course, the marketing course will meet
the needs of the development of society and enterprises. Therefore, in the process of marketing
teaching in applied universities, we must increase the emphasis on ideological and political
education, and rely on diversified construction path to ensure the smooth and effective
implementation of ideological and political in the curriculum, and then output more high-quality
marketing talents for the society.
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