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Abstract: China is promoting the development of a high-performing Chinese digital education
ecosystem and is seeking to enhance citizens’ competences and skills for the digital transition.
Marketing education in digital era means the use of digital tools, technologies and content to
support teaching, learning and assessment is the basic operation. It includes everything from online
courses and interactive learning platforms to virtual classrooms and educational apps. By improving
compatibility between online and offline systems, digital education helps teachers share information
more efficiently and support smoother learning experiences. By making education more flexible,
inclusive and accessible, online and offline education plays a key role in creating a modern and
resilient education system in Marketing course. While online education has many benefits, it may
not be for everyone. Working independently requires self-motivation and can be lonely if you thrive
in social settings.

1. Introduction

The COVID-19 pandemic has accelerated the shift towards online and hybrid learning, which
still continues to evolve, revealing innovative ways for students and educators to engage in more
personal and flexible learning. At the same time, it enhanced challenges and inequalities. Many
learners lack access to digital technologies, especially those from disadvantaged backgrounds.
Teachers need more training in using digital tools effectively. Overall digital skills levels remain
low across China.To address current challenges related to the digital transition, Chinese government
provides practical support through guidelines for teachers and educators on digital education
content and collaboration in higher education.These online lessons, structured digital textbook,
videos, interactive maps, quizzes or materials generated by artificial intelligence are known as
"digital education content". Online and offline education helps learners of all ages build the digital
skills they need to thrive in today’s connected world. It also empowers teachers and trainers with
innovative methods to personalize learning and reach more students. Online and offline education
provide new opportunities for learning and teaching, in classrooms or at a distance: simulations,
serious games, MOOQOCs, collaborative spaces, augmented and virtual reality, educational robots,
etc[1].

Studying online alone from home can be a solitary experience. While you may still have the
opportunity to join study groups, lectures, and workshops online, you have no in-person interaction,
which may be a negative for some. If you enjoy the social side of studying and the social life
accompanying university education is important to you, online education may not be as well-suited
for you as in-person education.Any type of study requires a certain level of motivation, but working
alone on a flexible timetable requires more self-motivation and discipline than in-person learning,
where you have the support of a class that would know if you were missing. Studying online with
more distractions requires great motivation and self-discipline.
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2. Challenges in Marketing Education Amid Digital Intelligence

2.1. The Teaching Content Lags Behind in Knowledge and Lacks Digital and Intelligent
Technology

Navigating online marketing course should feel intuitive and seamless. The best learning
environments prioritize user experience, providing easy access to:(1) Interactive tutorials and
engaging resources; (2) Peer collaboration forums and discussion boards; (3) Real-time academic
tools and practical assessments. (4) This thoughtful design enables students to focus on learning, not
logistics. Some teachers prioritize student success by continuously innovating their online learning
experience without compromising on quality. Many students find the online environment more
user-friendly and intuitive than they initially expected.

Traditional marketing education relies on offline theoretical instruction. Digital marketing
education uses online technologies such as Python-powered social media data scraping and Power
BI-driven user profiling techniques. Traditional marketing techniques tend to predate the Internet.
Once, traditional marketing was the only kind of marketing, but then the digital world started
rapidly developing. Looking at the traditional marketing methods above, you may think some of
them are a bit outdated and irrelevant in modern society. In many circumstances, you’re probably
right, but there definitely is still a time and place for traditional marketing channels.

2.2. Tradition Teaching Method Lacks Practical Operation

The traditional classroom model is no longer the sole path to gaining knowledge or advancing
careers. Online education has emerged as a transformation alternative, offering flexibility,
accessibility and cutting-edge tools tailored to the demands of a modern world. While the shift to
online learning gained momentum during the COVID-19 pandemic, its rise was already underway.
Today, online education is redefining possibilities for learners everywhere, making high-quality,
engaging and flexible education more accessible than ever. For many, the biggest advantage of
online education is its flexibility. Life doesn’t pause for study—especially for working
professionals or anyone managing competing priorities. Online education empowers learners to
study on their own terms, adapting learning schedules around work, family or personal
commitments. Online education often comes with cost benefits compared to traditional on-campus
learning. Without the need for commuting, housing, or campus-related expenses, students save
money while gaining access to the same high-quality courses.

Unlike traditional classrooms which are limited by physical space, online learning environments
can cater to thousands of learners simultaneously, all while maintaining a high standard of quality.
The online education service platform of China's Ministry of Education has launched a series of
courses targeting urgently needed fields such as Marketing. The truth about online education is that
it isn't all that different from in-person education, especially as schools increasingly rely on digital
technologies to better serve students. However, online education do offer additional flexibility and
opportunities for students who may not be able to attend in-person classes due to their schedules,
location, or personal circumstances[2]. Online education may not always have an in-person
component, but that doesn't mean students can't network with each other and their instructors. At
first glance, online education may seem more detached than an on-campus experience. Fortunately,
online courses and programs offer expert-led instruction and plenty of ways to engage.

2.3. Weakness in Teaching Assessment and Evaluation

While there may be self-paced components in online marketing course offered through colleges
and universities are instructor-led. That means students will work with a professor who facilitates
the experience with a three-part goal of connecting with each student, engaging students in the
content, coordinating activities and assignments, and connecting students with each other.
Instructors often include video lectures, guest speaker contributions, visual examples, and exercises
that engage students in the course materials.

This common misconception stems from the idea that in-person learning demands more
accountability than online learning, which is simply untrue. In fact, for some students, the flexibility

139



of being able to complete school work at any time before it's due can be a challenge because it's
entirely up to them to decide how to balance school with other responsibilities, such as work or
family commitments. Online courses feature lectures, exercises, engagement opportunities, and
homework with deadlines just like in-person classes. In many cases, if the institution has an in-
person campus, online courses have parallel on-campus counterparts with similar structures.
Increasingly, the skills students take away from their education — whether online or offline on
campus — carry more weight than where or how they went to school. As you explore learning
options, choose a course or program that helps students develop career-relevant skills, works with
your schedule, and meets your accessibility needs.

3. Re-design of Online and Offline Integrated Teaching Mode under Digital Background

A new way of education that integrates online and offline learning has become common in
higher education, as technology is quickly changing and updating the future form of universities
worldwide. Classes that are digitalize and integrated are playing an increasingly important role in
the field of education, which also suggests the integrated teaching model is quickly becoming a new

type.
3.1. Digital Intelligence Enables Agile Knowledge Updates

Choosing the right marketing course education strategy is crucial for teachers, which is why it's
important to carefully consider all of the benefits offered by both online and offline techniques. In
all honesty, despite the stark difference between online and offline education, there is a good chance
that both education types will feature in your strategy. However, an integrated online and offline
marketing course education approach, where you combine both is still seen as the best option and
improves your chances of promoting your teaching process smoothly. Online marketing course
feature hands-on components to demonstrate real-world application and improve learning outcomes.
Interactivity depends on factors like subject, instructor, and course design. Online marketing course
is designed to keep learners interested, motivated, and accountable. This structure usually includes
homework and deadlines, whether the particular course is asynchronous or live.

3.2. Digital Integration of Marketing Course

Online and offline integrated marketing education offers numerous benefits, including increased
accessibility, flexibility, and cost-effectiveness. With the ability to learn from anywhere, students
can now access high-quality educational content without being limited by geographical
constraints[3]. Moreover, online learning platforms provide personalized learning experiences
tailored to individual needs, allowing students to progress at their own pace.As we move forward,
it's essential to stay ahead of the curve and adapt to emerging trends in education. Some key areas
that will shape the future of online learning include Al-powered adaptive learning, virtual reality-
based training. It is no longer impressive to hear open-mouthed speakers sharing course information
who doesn't care about whether they absorbed it productively. Feedback is crucial. It emerges in
online learning trends if you create an educational app where a listener turns to the student gets the
necessary educational experience and achieves results within the educational environment.
Feedback, if possible personal, detailed, from a living person (tutor, curator, expert) instead of a
robot becomes an integral part of such training. Personal sessions were of high appreciation
throughout time. After turning into virtual classrooms, sometimes even robotic, living feedback is
going to be a privilege and with high learner value [4]. Choosing online education rewards people
with free time for traveling they took previously to the out-of-home place, devoting more time for
leisure due to flexibility too..

In the online-offline teaching models of marketing, students can learn everything from the
fundamentals of building a digital marketing plan to the specifics of social media marketing and
SEO. Students will assess strategies to improve web traffic and use owned, earned, and paid
channels to share content. And they will also analyze specific ideas to help increase engagement
across all digital properties, include social media and mobile platforms. If students are looking to
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form solid business strategies, the research, statistics and data analytic courses can help them do
that. Students will learn from the faculty who are also practicing business leaders and decision-
makers who can help them gain an understanding of common methodologies, ethical issues and
statistical analysis methods.

3.3. Reconstructing the Digital and Intelligent Teaching

The immersive technology being among e-learning future trends is globally adapted to enhance
training and improve the way organizations operate, as stated by Jeremy Dalton, Head of VR and
AR, PwC UK. Also, 5G integration into learning systems plays a significant role in replicating
nearly any real situation. Definitely, not only MOOC providers contain data for being gleaned
through learning analytics. Big Data in eLearning is considered all user-produced content during
interaction with a training module. Thus, all employee’s actions become trackable and, with great
interest, are perceived by companies to estimate user involvement and progress results. All together
allows improving systems and user experience in case of leveraging it right when you create an
eLearning website. Al looks full of promise for the corporate learning segment associating first of
all with the highest ever personalization. Artificial Intelligence Education software reveals the
micro-steps during the learning journey. Due to machine learning algorithms based on learners’
behavior, matching a student and a tutor achieves the highest accuracy. In staff training, companies
are ready to apply it to detect skill gaps and select the best learning materials in the most
appropriate format for every learner. The next more deep Al technology penetration is observed
into neuroeducation as one of the online education industry trends for the nearest future. The sudden
digitization of education caused the necessity to use Open Educational Resources (OER)
like OpenStax. OERs’ affordability left no one indifferent. Their relevance is going to open new
opportunities for higher-ed schools to develop their own proprietary digital libraries or take a core
from existing ready-mades.

4. Digital and Intelligent Innovation of Online and Offline Integrated Teaching Mode in
Marketing

The online-offline integrated teaching model of marketing is based on digital intelligence
technology, achieving continuous updates and iterations of teaching content. Suitable for isolation
circumstances, not fit for opponents of webcams. To hook students’ attention, educators will have
to create shows to provoke engagement and collaboration of mass. Teachers are expected to become
like bloggers trying on a new different approach and skills for content production and delivery.
Followed by a shift in content creation and delivery, learning methods underwent changes as well.
In the nearest future, mixed types of knowledge presentation will pick up a speed. Self-directed
learning is that learning without any instructor, the best opportunity for self-paced lovers to practice
at any convenient time. Blended learning is a part of self-education that is familiar to many,
containing both the necessary support from the instructor and digital content to induce learners’
efforts in grasping the material on their own. The core of adaptive learning is personalization which
is achieved due to algorithms, assessments, and competency mapping. The same confidence-based
content is provided with a different approach.An overall trend states for customer-centricity
achieved due to Al and ML personalization techniques. Continuous learning from pros caught up
not only long-life learners but the rest population. Business education will be grounded on data-
driven decision-making and cultural principles compliance.

5. Conclusion

The advancement of the digital intelligence era has introduced new requirements and challenges
for cultivating marketing professionals in higher education. This approach effectively addresses
issues in traditional marketing education, including outdated content, weak technology integration,
one-way teaching methods, insufficient interaction, lack of real-world business scenarios and
practical components, as well as inadequate process data support and distorted outcome-oriented
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assessments. The successful experience of this model provides a practical example for universities
nationwide to advance undergraduate marketing programs and explore high-quality talent
cultivation systems in the digital intelligence era, contributing to the continuous optimization and
development of marketing education.
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