








this time, it is suggested to make use of taste and touch to show the characteristics of ice cream and
achieve the desired design effect.

5.3 Interactive Design

In the process of modern visual communication design, we must play the active role of the
audience to improve the product identification and core competitiveness, which requires us to add
corresponding interaction elements in the design process, and interact with the audience.

For example, we can make corresponding response according to the specific reflection of the
audience, design a video mode, and put forward questions to the audience in the video. Different
trends are determined according to the audience’s choice, in order to enhance the audience’s sense
of participation, deepen the audience’s impression in this process and improve the products’
identification and core competitiveness.

6. Conclusion

In a word, with the development of the times and society, as well as the application of
information technology to daily life, the pace of people’s life is greatly accelerated, and the pressure
of life is also increased. Therefore, it is no longer possible to meet the needs of the public simply by
relying on vision to convey the design, which requires us to apply multidimensional sense to the
process of modern visual communication design. In the process of application, scene introduction,
interactive design and interest increasing are applied to adjust the order and proportion of
multisensory communication forms. Corresponding interactive design gives full play to the
initiative of the audience, so as to improve the product identification and core competitiveness,
enhance the level of modern visual communication design, and give users better taste experience.
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