






and shape of the product packaging and locate the packaging frame. The frame structure of the 
packaging is like an enlarged three-dimensional display space design, but the overall layout 
structure and frame of the display design are viewed from the outside, so it is a three-
dimensional space concept and category. The modeling structure of the packaging is not a 
simple plane superposition, but an integrated modeling structure design, which deduces an 
aesthetic modeling design concept. The design of the packaging structure should be carried out 
from two aspects.  

On the one hand, the scientific and technical problems are solved from the design purpose; 
on the other hand, the decorative, protective and convenient problems are solved from the 
function. Scientificity refers not only to the knowledge of mathematics, mechanics and 
other related disciplines, but also to the knowledge of communication, marketing, aesthetics, 
psychology, etc., involving the fields of natural science and social science. Technical means to take 
into account related issues such as printing and post-processing technology. 

From a functional point of view, a packaging work as the appearance of the product, 
which plays a role in promoting sales and information dissemination, so that people are always 
attracted by the wonderful packaging design in front of products of the same price and quality. 
Intention to buy, therefore, packaging is a good “salesman” for quality goods. Protection refers to 
the most basic function of packaging, which protects goods from damage during storage, 
transportation, and sales.  

Convenience is reflected in the fact that packaging is designed for people and serves 
people. It should be fully considered that it is easy to carry, handle, display, sell, open, use, recycle 
and reuse. Such packaging design can stimulate people's buying behavior and promote products 
sale. 

5. Conclusion 
In short, in order to improve the creativity and timeliness of modern packaging design and 

make design thinking more active, designers should fully consider the aesthetic characteristics 
of market consumers and the attributes of packaging products to optimize the process of 
packaging design. Through the scientific application of visual elements in packaging design, it 
can play a positive role in optimizing the process of packaging design. 
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